f.“”\p‘\ Ijtgioﬂ 5 f;ﬂmuo 20
: AA// p5. RPA3

e i eescsanecesnsancsserayedeacsocsssossesesosiraancesansns

CTAHOBHUIIIE
ot gou. A-p UBAH PAILIKOB MAPYEBCKM, xateapa ,,MapkeTunr kbM CTONnancka
akagemus ,,JI. A. IlenoB”“ - CBumoB, XxaOWIMTHpaH II0 Hay4yHa CIELUATHOCT
,»,MapKeThHr.

1. OcHoBaHMeE 32 HAIMCBAHE HA CTAHOBHUILETO

CTaHOBUIETO € M3rOTBEHO B KayeCTBOTO MM Ha wieH Ha HayuHo xypw,
onpezneneHo c¢we 3anoseg Ne 336 ot 24.04.2023 r. Ha Pexropa Ha CA ,,JI.A.lleHoB* —
CeuioB u Pemenue oT mbpBO 3acenaHue Ha HayyHOTO kypu or 11.05.2023 r. 3a
OIlpe/ieIsTHE Ha PELIEH3EHTH 10 KOHKYpca.

IIpn HanucBaHeTo Ha craHoBULIETO ca chOMogaBanu: 3PAC B P bearapus (.
206, an 2 u 3) IIpaBwiHuk 3a npuiarane Ha 3PACPD (wi. 1a, an. 1 1 2 1 IpuIoKeHUE 1Mo
Hay4YHH O00JIaCTH ¥ NpOoPEeCHOHAIHM HampapieHue), [IpaBUIHUK 3a pa3BUTHE HA
akagemuyHus cberaBa Ha CA [ JI.A.llenoB™ (wi. 129, an. 2) u npuMepHaTaTa CTpyKTypa
OTHOCHO (popMarta U ChIbPKAHUETO Ha ,,CTAHOBHIIE, pa3padOTEHO OT WIEH Ha HAYYHO
XKYpH 3a 3aeMaHe Ha aKkaJeMUYHa JIIBXKHOCT ,,1ipodecop” B CA ,,JI.A.1leHoB** — CBHUIIOB.

2. IlpeacTraBsiHe Ha KAHIHIATHTE 32 Y4acTHe B KOHKYpca

B xonkypca 3a 3aemane Ha akajgemMuyHata JIbXHOCT [[PODECOP  kxbM
Cronancka akagemus ,,J[.A.llenoB* - CBuios, B 00J1acT Ha BUCIIETO 0Opa3oBaHUE 3.
Coupaiiay, CTONIAHCKY U [IPaBHU HayKH, IpodecroHaiHo HarpasieHue 3.8. IkoHoMuKa,
HayyHa CIeUaJIHOCT MapkeTuHr, 3a HyXIuTe Ha Karteapa ,Mapketunr” Ha CA
. A.Llenos* - Ceummos (,,/Ibp>xaBeH BecTHUK, 6p. 21 ot 07.03.2023 r.) yyacTtBa edun
kanouoam: nou. a-p Tonop bopucos KpbcreBuu.

3. M3nbjHeHHe HA MUHHMMAJITHUTE HAIHOHAJIHH H3HCKBAHHUSA MO 4. 20, aJ1. 2
H 3 ¥ H3MCKBAaHHSATA IO 4J1. 20, aJ. 5 Ha 3PACPB

IIpenocraBenara ot non. KpscTeBuu nHopmanys My JaBa OCHOBaHUE J1a TBBPIA,
Ye TOH NOKPHMBAa MHHHMAJIHHTE HANMOHAJIHM M3HCKBAHHUSI Ha 3aeMaHe Ha
aKaJeMHYHaTa JIBXKHOCT ,,ipodecop’ B mpodecrnonanto HamnpasieHue 3.8. IkoHoMuka
(Tabauia 1).

Ta6uuua 1. CreneH Ha U3NBIHEHUE HA MUHUMATHUTE HAIIMOHATHU U3UCKBAHUS
3a€MaHe Ha aKaJeMHUYHaTa JIBXKHOCT ,,lipodecop™ B mpodecHoHaATHO
HanpasiieHue 3.8. ikonomuka (cnpasxa 99)



ITpodecop o
I'pyna ot (MUHMMATHK bpou
ITIOKA3ATEJIHU TOYKM Ha
foKasaresu U3UCKYeMH
KaHauaarta
TOYKH)
A Ilokasaren 1: JlucepraloHeH Tpyd 3a MNPUCHXKAAHE Ha 50 50
oOpa3oBaTesnHa U HayyHa CTeNeH ,»JIOKTOp**
b Ilokasaten 2: JluceprauMOHEeH Tpyd 3a NPUCHXKAAHE HA - 0
HayyHa CTeleH ,,JOKTOp Ha HaykuTe™
B Iokasaren 3: XabunurauuoHneH Tpya — MoHorpadus 100 100
I Cyma ot nokasareaure ot 4 1o 10 200 519,58
a Cyma ot nokazareaure ot 11 go 13 100 1885
E Cyma ot nokazareaute ot 14 go 21 100 795

IIpy u3uckyem MuHMMyM OT 550 TOUKH 32 JIETHTUMHO y9acTUe B KOHKYpca JOLL.
71-p Tomop KpbereBud € mpejocTaBIIT JOKa3aTe/ICTBA 32 Hay4Ha MPOIYKIHS U JeHHOCTH,
¢opmupamu 3 350 TOYKM KaTo MMPU HUKOM OT IOKA3aTeIUTe HETOBHTE TOUYKU HE Ca II0-
MaJIKO OT MUHIMAJTHO U3UCKyeMHTe. ToBa IIpaBM y4acTHETO My B KOHKYPCa JIETHTHMHO.

4. IlepcoHa/iHA XapaKTePUCTHKA HA KAHJIHIATA

Ot npefocraBenara aBroouorpadus crasa sicHo, e Tomop Bopucos KpsereBuy
€ 3aBbpIINI BUCHIETO cu oOpasoBanue BbB BOCHU (Hactostima CromaHcka akamgemus)
J-A.Llenos* — Ceumos npes 1990 roguna, ¢ npuao6uTa KBanuuKamus ,,MarucThp 1o
MKOHOMUKA U yIIpaBJIEHUE Ha HHIYCTpUATA".

Tomop KpwereBuu mnpuTexaBa HaydHaTa CTEICH ,,JOKTOP® 110 MapKeTHHT,
npugobuta npe3 1997 roausa, Ha 6a3a yCHEIIHO 3alIWTEHA AMCEpPTALlMsS HA TeMa
»METOJUYECKH aClleKTU Ha CTPATErHYeCKOTO NIPOJYKTOBO no3unionupane . Tosu pakt
€ YAOCTOBEpPEH 4pe3 MPUIOKEHATa KbM JOKYMEHTHUTE 110 KOHKypca Jumioma ot BAK -
Codusa Ne 24634 ot 04.04.1997 r., (cnpasxa 04).

Ot 09.04.1999 r. Togop bopucoB KpncreBnu 3aeMa akameMuuHATA ITHKHOCT
»A0leHT" B Katenpa ,,Mapkerunr* na CA ,,JI.A.IlenoB™. To3u daxr e ymoctoBepeH upes
Cauzerencteo nHa BAK Nel9 569 ot 09.04.1999 r. (cnpaska 04) u Y noctosepenue 3a
CTaXK I10 CIIeLIAIIHOCTTA (cnpaska - 10).

Ocsen ToBa gou. Tomop KpbcreBuu mpuTexaBa peauna JONbJIHHTETHH
kBajsupuxanuu. Toi e 6mn ctunennuant Ha DAAD, Carl Duisberg Gesellschaft e. V.
u IHK - T'epManusa KaTo mnocoyeHMTe TIpaHTOBE ca 3a IOCT JOKTOPAHTCKH
CICLHAN3alHY; NpuTekaBa Keanupukammure: Master of Business Training u
Cepruuimpan e€KCIEpT ¥ OJUTOP IO CHUCTEMH 3a YIpaBjieHHe Ha KauecTBoTo (ISO
9000), xakto m 22 ceprudukara 3a NpodecHoHanTHa KBaIudUKammsa B cdepaTa Ha
NPEUKTHBHOTO MOJEJIUpPAHEe, TUTHTATHUA MAapKETHHI, I1a3apHOTO IPOTHO3MpPAHE,



U3II0JI3BAHETO HA CIIENUAlIN3upaH copTyep 3a aHalu3 Ha TOJIEeMH JaHHU U JIPYTU
(cnpaexu. 02— CVu 22 ).

IIpenonaBatenckara xapuepa Ha Tomop KpbcreBuyu 10 MOMEHTa € CBbp3aHa
u3Ls10 ¢ kameodpa ,, Mapkemune“ na CA ,,J1.A.Ilenos* — Ceéuwos. Toli 3amouBa KaTo
acucmenm B Katenpa Ilnanupane npes 1990 coouna, nocnenoBaTeTHO IPEMUHABA IIpe3
aKaJICMUYHUTE JIBKHOCTH Crapuiu acCucmenm 1 2iaeen acucmenm, a ot sayapu 1999
rojIHa 10 cera paboTH Ha [UTBKHOCTTA 00YyeHm KoM Kameopa ,, Mapxemunz® (cnpaexa
02 — CV) u Y 1ocToBepeHUE 3a CTaX 10 CHEeIHAIHOCTTa (cnpaska - 10) .

Jou. KpbscreBud uma 6orar ynpaBjieHCKH H aJMHHUCTpaTHBeH onuT. OCBECH
IPEI0IaBaTEICKUTE CY aHTAKUMEHTH TOU € ChBMECTSIBAI QYHKIUUTE: PbKOBOOUMETL HA
kameopa ,, Mapxemunz* B CA ,,JI.A.1llenoB* — CeummoB ot 2007 go anpui 2020 roauHa;
3amecmHuuk pexmop no HayuHousciedosamenckama u npoexmua oetinocm na CA ,,JI. A.
Ljenos ™ — Ceuwos (bespyapu 2016 — despyapu 2020); Jupexmop na llentnp 3a
npodecruonanto obyuenue (2005 — 2011 r.) um Ha Lewmwvp 3a CnedOUNIOMHO U
paxynmamusro o6yyenue (2005 —2011 r.) B CA ,,JI.A.Ilenos*; Koopournamop na oguc
,, Obpazoeamenern mapkemunz* (1999 — 2003 r.). Tpss6Ba ma ce orGenexu, 4e mpe3
nepuoga centemBpu 2016 — c¢eBpyapu 2020 mom. KpbereBuu € Owin u wier Ha
Ilocmosannama xomucus no cmonarncku Hayku u ynpasnerue kom HAOA (cnpaska 02 —
CV).

Hon. Tomop KpbcreBuu € wieH Ha peJaKNHOHHATA KOJIerHsl Ha
MKOHOMMYECKOTO CIIMcaHue ,,HapomHocTonancky apxXuB®.

5. KoinyecTBeHa H KavyecTBEHa OIICHKa Ha y‘lGﬁHO-HPCHOHaBaTeHCKaTa
paﬁo'ra HA KaHJHJaTa

Konuuecmeena ouenka na yuebnama paboma Ha Kanouoama

IIpegocraBeHuTE BBB BpBh3Ka C KOHKYpCa JOKYMEHTH MM [aBaT OCHOBAHME 3a
CJIEJHUTE KOHCTATaIUu:

1. lon. KpecreBnu 3aemMa akaJleMHYHATA IJIBKHOCT ,,JOIEHT* B Kare/apa
»Mapketunr Ha CA ,,JI.A.IlenoB” ot 1999 roauna (06110 23 roguHm), KOETO 0CE3aEMO
Ha/JIBUIIIaBa MUHUMAaJIHUTE U3UCKBAHUA, IIpeABUACHU B Wwi. 129, an. 2 1. 3 ot [IPAC B CA
»-A.LleHoB* (cnpasxa — 10).

2. Karo npenonasatesn B CTonancka akagemus 1011 KpscTeBrY MMa qocTaThb49HA
1o 00eM meJaroru4ecKa 3aeTocT. 3a YeTUPUTE I'OIMHY, TIPEIIIECTBAIN KOHKYpCa, JOI
KprcreBnu mMa akageMudHa 3a€TOCT, KOSTO YyBCTBUTEIHO HAIBMINABA IEHCTBAIIMA
pe3 ChOTBETHATA y4eOHA roJuHa HOpMaTuB: mpe3 yuebna 2018/19 — 474 vaca (237%
M3MbJIHEHKE), npe3 ydeOHa 2019/20 — 342 waca (171%), npes yueGua 2020/21 —
TBOPYECKH OTITYCK U Ipe3 yyebHa 2021/22 — 852 vaca (170 %) (cnpasxa — 09).

3. Jlou. KpbcreBud € aBTop Ha 5 y4eOHIKA, 2 OT KOMTO CAMOCTOATENIHHU, ¢ OO
obem ot 1160 cTp. 1 Ha 6 yueOHM mocobus (2 camocToATeNHU) ¢ 00mo o6eM ot 2024



CTpaHUIIHM, peIHa3HaueHu 3a ctyaenTu B OKC ,,6akanassp u OKC ,»MarucTep*‘, KakTo
U 32 CICUUAIIM3aHTHU (cnpaska — 18).

4. lou. KpbcTeBry € 6uI Hay4eH PbKOBOJMTEN HAa 7 YCHEIIHO 3alIHTHIIH
MAOKTOPAHTH, YacT OT KOUTO IOHACTOSINEM 3a YTBBPJCHH YYCHH U IIPEIOJABATENN B
Cronancka akagemMus U IKOHOMAUYECKHs YHUBEPCHTET — Bapna. 1 o To3u kpurepuii ca
Ha/IBUIICHA MMHUMATTHUTE U3UCKBAHUS, IpeABuaAeH B Wi. 129, an. 2 , 1. 5 ot [IPAC B
CA ,,JI.A LleHoB* (cnpaska — 22).

Kauecmeena oyenka na yueonama paboma na kanouoama

3an03HaBaHeTo ¢ MOPTGHOIMOTO NPENOAABAHU AUCIMILIAHYE OT JIOLL. KpbcTeBuy
I0Ka3Ba SBCH MHTEPEC KbM HHOBAlMMTE M aBaHIapAHWTE T€MU B MapKeTHHra. B
rogunute gon. KprereBud ¢ pa3spaGoTH (CaMOCTOSTENHO WM B ChbaBTOPCTBO)
npenoaaBas B CTOIAHCKA aKajieMus U APYTH OBIrapCKu BUCIIM YUIUTHINA KypPCOBETe
no: OCHOBM Ha MapKeTWHra, MapKeTHHroBM u3cienBaHus Il-pa wacr, EMmupuanu
M3CJIEI0BATENICKA MeToaHu, lleHoBa momutuka m MapkeTHHroBa aHanuTuka (¢ R u
Alteryx), npemmassauenu 3a crymemty B OKC ,BakamaBpp“ u MapxkeTunros
WHKEHEPHHT, AHAIUTAYHO U3BIMYaHE HA 3HAHMA OT AaHHHW (data mining), EMmupuysu
MapKkeTHHIOBH ~ M3CIelBaHMA, Menus 1UianupaHe MapKETHHIOB — NpPaKTHKYM
(MARKSTRAT), Ilporsocriaen ananus (¢ Python), Jururanen OpanauHr, /lururanes
MapKETHHI, MapKeTHHI Ha yciayru W J[MruTageH MapKeTUHI B CEKTOpa HA YCIyTHUTe,
IpennasHadenu 3a cryaenta B OKC , ,Maructsp™ (cnpasxa 19).

Jou. KpbcreBud € cpell OcHOBaTeJMTe Ha KaTeapa »MapKeTHHI* B
CromaHckara akanemus, pabOTHII € aKTHBHO 3a Ch3AaBAHETO H yTBHPKIABAHETO HA
cneyuannocm ,, Mapkemune® B Cronancka akagemms ,,J[ A.IleHOB®, KakTo U Ha
Mazucmopckume  npoepamu:  Mapketunr®, , MapKeTUHIOBM  KOMYHHUKAIAH",
,»MapKeTUHI OB MEHUDKMBHT U ,,JIururaieH MapKETHHT .

Konemamayua. Bvs ocnoea na npedocmasenume mamepuany modxce a ce 3aknioyu, ye
nocmudiceHuama 6 obnacmma Ha  yuebHO-HpenodasamencKkama padoma Ha
Kanoudamom no komxypca, ooy. 0-p Tooop Bopucoe Kpwvcmesuy nanvino noKpueam
USUCKBAHUAMA KbM NPeNno0asamel, 3aemauy akadeMuyHama OILeicHOCH ,, npogecop .

6. KosimyecTBeHa M KadyecTBeHA ONEHKAa HA HAYYHHTE H3CJEeABAHHA U
H3C/Ie0BATEJICKATA JeHHOCT HA KAaHANAaTAa

Konuuecmeena ouenxka na Hayuno-uzcnedosamenckama OeiiHocm Ha
Kanouoama

Hay'-IHI/ITC HHTCPECHU Ha [OII. Kp’BCTeBI/I‘{ ca B oOmactra Ha NMPECAUKTUBHOTO
MoOJ€CJIMpaHE Ha HOTpC6I/ITCHCKI/I}I I/1360p, IIPOAYKTOBOTO HO3I/ILII/IOHI/IpaH€, H3II0JI3BAHETO



Ha KOIMYECTBCHHM METOAM B  MAapKETHHTa, MAapKETUHIOBUTE  U3CJICIABAHMSA,
MapKeTUHIOBOTO II€HOOOpasyBaHe, JAWIUTAJIHUA MAapKETUHI, H3II0JI3BAHETO Ha
crienuanu3upan copryep Ha 06paboTKa Ha rOJIEMHU JaHHU C IPUIOKEHNUE B MAPKCTUHTA.

B 10KyMeHTHTE 10 KOHKypca aoll. KpbhcTeBuu e mpenocraBuil HHGOpMays 3a
HaJIM4Yye Ha 3HAYMTEIHA 110 00eM HayuyHa npoayKuusa. CaMo 3a LIeJIUTe Ha TO3U KOHKYPC
[I0COYEHNTE 3arjaBus ca 39, IecT OT KOMTO Ha 4yXJ e3uk, ¢ obuy odem ot 1395
CTaHAapTHU CTpaHULU (Tabnuna 2).

Ta6uuua 2 KonuyecTBeHH IIapaMeTpy Ha Hay4yHarTa Hpoaykuus Ha gou. Kpbcresuu,
npecTaBeHa 3a LENUTe Ha KOHKypca

Ne Bun Ha mybnukanusta op. CTpaHULU

1. | Monozpaghuu 2 317

2. | Cmyouu my6auKyBaHu B U3OaHUS, pedepupaHy U UHAECKCHPAHU 6 | 3 100
ceemogHousgecmuuy 6as3y OaHHU C HaydHa HHGOpMALUsI

3. | Cmyouu, nyOnuKyBaHH B Hepegepupanu cnucawus ¢ HaydHo | 15 589
pelieH3MpaHe WIH IIyONUKYBaHH B DPEIAKTHPAHU KOJIEKTHBHH
TOMOBE

4. | Cmamuu u 0okiaou, MyOJIMKyBaHHu B HepedepupaHu crmcaHus ¢ | 15 179

HAYYHO pelleH3WpaHe WIM IIyOJNMKyBaHM B pPeJAKTUPAHU
KOJICKTUBHH TOMOBE

5. | ['maBu OT KoeKmMusHU MoHOZpaguu 4 210
OBILI]O ~ 39 1395

AHaIU3BT UM B CMPYKMYPHO OMHOUleHue TI0OKa3Ba Ipeodiajasal I Ha Io-
CEpUO3HUTE W3CIeaBaHusA — MOHorpadum u cryauu. KangupareT e mocoumn 2
camocrosTennn (001 o6em ot 317 crp.) U 4 KOJEKTUBHU MOHOTpa(uu (y4acTHe ChC
CaMOCTOSTEIHH IJ1aBu — o6mo 210 ctp.), 18 crymuu (689 ctp.) u 15 cratnu U JOKIa U
(179 ctp.). TpsibBa na ce orbenmexu, ye 3 OT CTyAUMUTE ca IIyOJUKYBAHU B M3JaHM,
MHJCKCHPAHH B CBETOBHOM3BECTHH 0as3W JaHHM C HaydyHa HHQopMamus, KOETO
HaIXBBPJIsI MUHUMATHUTE U3UCKBAHUA, 3aerHain B wi. 129, an. 2, 1.7 ot IIPAC B CA
»J.A.LleHoB*.

OOmoTo MU BICYATICHHE €, Y€ HaydHaTa mpoaykuus Ha jon. KpecreBuu e
CEpHO3HA U 0CE3aeMO HAIXBHPJISI KAaTO 00e€M M3UCKBAHMATA, 3aJIETHAIM B HOpMATUBHATA
ypenba, kacaema HacTOAIUA KOHKYPC.

Kauecmeena ouenka Ha HayuHO-U3C1€006amMeNCKama 0eiHOCM HA KAHOUOama

TematuyHo Bcuuku myOnukanuy Ha gor. KpbecreBud ca B cdepaTa, 110 KOSTO €
00sIBeH KOHKYPCBHT - MapkeTHHT. I10-KOHKpETHO: II€HOBa IIOJUTHKA, M3ydaBaHE Ha
HOTPEOUTEICKOTO TOBEJCHUE, IMO3UIMOHHA aHAJIM3M U TapreThpaHe, IPEIUKTUBHO
MOJIeIUpaHe, W3IOJI3BaHEe HAa TOJIEMH JAaHHH B MapKeTHUHIA, CHbBPEMEHHU CO(TyepHH



pCIICHHS C MPHJIOKEHUE B MApPKETUHIA, KOJMYECTBEHH METOHM 3a IIOANOMAraHe Ha
MapKETUHTOBUTE PEIICHU.

OCHOBHUSAT MOHOrpa(u4eH TPy, C KOUTO KaHIUIATHT YUaCTBA B KOHKYPCA € ChC
3arnasue ,llenoBa anaauTuka ¢ R, uzganen e npes 2022 roguna u e ¢ o6em ot 200
crpanuiy. B paspaborkara ce cucTeMaTH3MpaT KOHLEIIINM, METOAU U HHCTPYMEHTH 3a
IPaKTUICCKOTO MM IpUJlaraHe B COPTyepHa Cpesia ¢ OTBOPEH KO/ 32 aHAIM3 Ha JAHHU U
CTaTUCTUYCCKHU U3YUCIeHUsA. JCHO6HAmMA ye Ha aBTOPa, KOSTO 110 MHEHHE € IIOCTUIHATA,
¢ J1a yOenu anraxupaHuTe ¢ LIeHooOpa3yBaHeTO Ha GMPMEHO paBHMUIIE, U€: ,, BMECHIO Oa
ce pasuuma Ha UHCMUHKM, 002A0KU U/UNU HAUSHU MEHMANHY MOOeLU, MAPKEMUH2060
yenoobpasyeare cnedéa 0a ce ocHoeéaséa Ha Oannu‘. T'OJIIMOTO IOCTOWHCTBO Ha
paspaboTkara €, 4e T HE €aMoO JOKas3Ba ,,3alI0“ TO3M MOAXOJ € IIO-IPABIICH, HO M
IIOKa3Ba ,,KaK“ TOH MOXE [Ja ce pealu3upa Ha INpakThka. PasrienaHu ca Temw,
NpoU3TUYalId OT (QyHJaMEHTaIHATa TEOPHS Ha MapKETHHIOBOTO LEHOOOpa3yBaHe, HO
NO/IJaBalll CE¢ HA CMIIMPUYHO OLEHABAHE, KaToO IIEHOBa MHPOPMHUPAHOCT, IIEHOBATA
€TaCTUYHOCT, TOTOBHOCTTA 3a IUIAIaHe M (QYHKIMATa HA L[EHOBUS OTIOBOP,
ONTUMHU3AIMA Ha IEHUTE, KAKTO ¥ M30paHu Mpo0iIeMH Ha LIeHOBaTa JudepeHnuanyis 1
Ha [IePCOHATIM3UPAHOTO LIEH000pasyBane. J[pyro BaXxHO TOCTOMHCTBO Ha MOHOrpadusra
€ CIOJYWIMBOTO ChYCTAHUC MEIKY TEOPETUYHH ITOCTAHOBKY C IPAKTUYCCKU PEILEHNS,
peaaM3upaHy 4Ype3 MOICPHH COPTYEpHU HHCTpYMeHTH. M3ciaenBaHETo € C BHCOKO
Ka4eCTBO M HAIILJIHO CHOTBETCTBA HA TeMaTa Ha KOHKypca.

Brcoka oueHka 3aciyxaBa W MOHOrpadUYHMAT Tpyd Ha gor. KpwcreBu -
»AHAIM3 HA masapHaTa KomHuna ¢ R* (2021 r., 117 c1p.), B KOMTO ce m3CiIenBAT
IIOJIXO/IH, QJITOPUTMM, TEXHUKHU U IIPOLIELYPH 3a aHAIM3 Ha Ia3apHaTa KOIIHMIA C JaHHU
OT IpPOJaXOCHH TpPAHCAKIUK, OTHOBO upe3 mporpaMuus e3uk R. U B Tasm cBos
ny6n1/1Kau1/m nou. KpbcTeBrd Hajmara BIDKIAHETO CH, 9€ MAapKETHHTOBHTE pELICHHUS
TpOBa J1a ce B3eMaT Ha 0a3a pealiHu MMa3apHy JaHHU.

OcBeH crioMeHaTuTe MOHOTrpahuu 0COOCH UHTEpEC MPeIN3BUKBAT Pa3pabOTKIUTE
Ha KaH[IUJIaTa MOCBETEHU HA u3y4asane u npeocKas’same HA nompebumencku usbop u
oyeHka eeposmuocmma 3a nokynka (myonukamuu 1'7-3, '7-7, '7-14,17-15,1'8-2, 19-2,
19-5, 1'9-6, I'9-10, I'9-13, I'9-15, I'10-1, I'10-2, I'10-3, OT cnuchka Ha aBTOpaA), TE3H C
¢oxyc BepXy onTUMM3UpaHeTO Ha meHoBute pemenus (I'7-2, ['7-8, I'7-12 u I'9-7) u
IIyOIMKanMUTe, M3CIEIBAIM BB3MOXKHOCTUTE 3a IIOBUINABaHe e(EeKTMBHOCTTA Ha
IPOTrpaMuUTe 3a AUPEKTEH MAPKETUHI B AUTUTaIHa cpena (myoaukamuu ['7-4, '8-3 u I'9-
9).

BbB BCcHYKM CBOM pa3pa0OTKu, aBTOPHT IAEMOHCTpHpa T00pO IMMO3HABaHE HA
ChBPEMCHHHUTE M3CJI€JBAHUA B H3y4aBaHUTE OOJACTH M YMEHHUS 3a HAMUpaHE Ha
NPAaKTHYECKU pelienys, 0asupany Ha TEOPETHYHUTE ITOCTaHOBKU. HayunuTe ThpceHus
Ha KaHJM/1aTa ca MOAMJIATCHHM C IIOIXO0IA1l eMIIMPUYEH aHAIN3, JOKA3BaIll TCOPETHUHUTE
U3BOJU M 0000ITICHUS.



Jlpyr ¢akT, KOWTO TmpaBW BIEYATICHWE B HAy4YHATa MPOAYKIMA Ha JIOII.
KpbcTeBud, € HammuumeTo Ha royisM Opoil KOJEKTUBHM H3CIIECABAHMS II0 CBBpP3aHU
poOIeMH, KOETO € MPEIIOCTaBKa 3a U3rpakaHe Ha Hay4yHa Ipyla/IKoJa.

[To oTHOIIEHME HAa MPEJOCTABEHUTE 3a pELEH3UpaHe MATepUaId HE HaMEpHX
JIOKa3aTeJICTBA 3a HAJIMYUE HA IUIaruaTcTBO.

Koncmamauua. O6womo eneuamnenue 3a HAy4YHO-U3C1e008AMENCKAMA OEUHOCH HA
0oy. 0-p Tooop Bopucoe Kpvcmesuu e, ue moui uma cepuosHu HAYYHU NOCHUNCEHU,
KOUMO Kamo memi ce 6Nucéam 6 npo@uia Ha HANpAasleHuemo, 3a Koemo e 0056eH
KOHKYypCom — mapkemune. Konuuecmsenume napamempu na HayyHama my npoOyKyus
YY8CMBUMENHO HAOXEDPJIAM USUCKEaHUAMA 3anecHany 8 4. 26, an. 2 u 3 om 3PACPE u
IITI3PACPE (Ilpunosicerue kvm 4n. la, an. 1), a kauecmeomo cboOmeemcmea 6 nviHa
cmenen Ha ymevpoenume cmarHoapmu 3a Hanpaenenuemo. Toea mu 0asa ocHogéanue 0a
0am NONOAHCUMENHA OYEeHKA HA HAYYHO-U3CTIe008amMeNCKama 0etHOCH Ha KaHouoama.

7. Hay4YHu NPpHHOCH HA KAHAUJATA

3ano3HaBaHETO C TpyAoBeTe Ha 1ol. KpbCTEBUY U JIMYHUTE MU BIICYATIIEHUS OT
4acT OT pa3padOTKUTE My, MU JaBaT OCHOBaHHUE Ja IIpHeMa, Y€ IIOCOYEHHUTE OT HEro
MPUHOCH KOPEKTHO ¥ OOEKTUBHO OTpPa3sABaT PE3YJITATUTE OT HAYYHUTE MYy U3CICABAHUA.
Hayunute npuHocH Ha jgoul. KpbhcTeBud ca MHOTOACIEKTHH, HO B I10-00I IUIaH MOI'ar Ja
ObJIaT CUCTEMaTU3UpaHU B JBE HAIIPABIICHUS. '
[IppBO, pa3BUTHE HAa MAPKETHHIOBATA TEOPHS YPE3:
- BeBexxgane Ha eMmupuyHHS, 0a3upaH Ha [aHHUA II0JXO0J B MapKeTUHIa
(KOHCTaTHpa ce BB BCUYKH ITyOJUKALMU Ha KaHIUJATa).
- Hanarane Ha aHATUTWYHUS ITOIXO0]T IIPH B3€MaHETO HA IIEHOBH PEIIEHUS, KOETO
e crmabo m3cieaBaHa 00JIaCT MapKeTHMHroBaTa JuTeparypa (MoHOrpapuyeH
Tpya U myonukarmu ['7-2, I'7-8, 1'7-12 u 1'9-7).
- PasButme Ha MojaenuTe (EMIUPUYHO BepU(UIMPaHE HA CHIIECTBYBAILUA U
npejiaraHe Ha HOBHU) 3a OOSICHSABaHE M IPEACKa3BaHE HA ITOTPEOUTENCKUA
u3bop (I'7-3,1'7-7,1'7-14,18-2,19-2,19-5,19-6,1'9-13,19-15,I'10-1, I'10-2,
I'10-3).
- M3non3BaHe Ha MHCTpYMEHTapHMyMa Ha HayKara 3a JaHHU IIpU 00OCHOBKA Ha
mapkeTuHrosu pemenus (I'4-1, 1'7-1, I'7-4, I'7-6, 1'8-1, I'8-3, I'9-1, I'9-4, 1'9-
9).
BTopo, pa3BuTHEe HA HHCTPYMEHTapHyMa HAa MapKETHHIOBOTO YIPABICHHE B
CJIETHUTE HaIlpaBJICHUS:
- Apanrtupane u anpoOupaHe Ha pa3IWYHU METOJOJIOTMHM 3a M3MEpBaHE Ha
KIMEHTCKY IPEeIIIOYNTaHNus U MpeAcKa3BaHe Ha notpedurenckus uzbdop (I'9-
13,19-10,19-6,19-2,19-6,17-4,17-6).



- PaspaborBane u anpoGupane Ha pasIUuHKM BB3MOXHOCTH 3a M3MOJI3BAHE HA
copTyep ¢ OTBOpPeH KOJ HpH pellaBaHe HAa MPOOJIEMH, CBBP3AaHH C
ONTHMM3aLMA Ha LICHUTE, IPOrHO3MPaHe Ha Ia3apHaTa qudy3us Ha IPOLyKTU
3a JBITOTpaiiHa ynotpeba U ONTHMAIHOTO PeTapreTHpaHe Ha MOTpeOUTeIH
CbC cnenupuynu xapakrepuctuku (B1, I'7-1, I'7-2, I'7-3, I'7-8, T'7-9 u I'10-
3).

- AmnpoOupane Ha MOJENHU C NPUIOKEHHUE IIPU MAPKETUHIOBOTO YIIPABICHUE B
KOHKpPETEH NPOJYKTOBO-Ma3apeH KOHTEKCT - NIPEIaraHeTo Ha 06pa30BaTeIHN
ycayru. 11o KOHKpeTHO, OlleHKa Ha IOTPeGHOCTHUTE OT 06pa3oBaTeIHU YCIYTH,
YIIPaBJICHUE HA B3aUMOOTHOLIECHUATA ¢ 00y4aeMUTE U U3MEPBAHE, OLICHIBAHE
Y MOHUTOPHHTI Ha UH/IMBHU/IyaJIHUs KBATU(PHUKAIMOHEH PO Ha CTyIeHTa —
meroauka KBABAP-C (I'7-10, I'7-11, I'9-11, T'9-12, 1'9-14).

8. AxaneMHYHA H3BECTHOCT HA KaHauJaTa

BrieuatieHusita MU OT IbJIIOroIUINHATA HE ChbBMECTHA paboTa ¢ gom. KpbcTeBmy
MU J1aBaT OCHOBAHHE Jla TBBP/IS, Y€ TOH € YTBBPJIECHO MME B MapKETHHIOBUTE CpPEIH.
llomsBa ce ¢ pecnekra M yBaKEHHMETO Ha KOJCTHTE, M3CIEABAINN IPOOIEMHTE Ha
MapkeTuHra. OT opMaiHa IJeJHa TOYKA, IPEJIOCTABEHUTE KbM JOKYMEHTALWATa Ha
KOHKYpCa JaHHH II0Ka3BaT, Y€ HErOBM ITyOaMKauuu uMat 1oty 200 muTupaHus Kato 5
OT TAX Ca B M3/IaHUsA, MHICKCUpaHu B 6asure nanau Ha SCOPUS u WoS, 172 uurupanus
B MOHOIpaQUU M KOJIEKTHMBHH TOMOBE C HAy4YHO pelleH3upaHe W 18 IuTHpaHUs B
HepedepupaHy CHUCAHUS ¢ HAyYHO penensupane (Cnpaexa 13). Tlo mannu ot Goggle
Scholar mon. KpscreBuy nma unnexc va Xupi (h-ungekc) 2.

9. KpuTH4HH Ge/le:KKH H NPenopbKH

Kputnunu Oenexku ¥ NpenopbKu KbM paborara Ha gol. KpbhcTeBHY HsIMawm.
IloxxenaBam My [1a 3a/IbpKH BCE TaKa )KHB M3CJIEJOBATEIICKIA CH HHTEPEC, OTBOPEHOCTTA
KbM HOBOCTHUTE B MApKETHHIOBATa HAayKa M BCEOTIAfHOCTTa B paboTara CH.

O0001meHa oueHka

Bcuuko m310keHo A0 TYK 1 HCHOCPCJACTBCHUTC MU BIICHATJIICHUS OT KaHIUJaTa
MH JJaBaT OCHOBAaHUE J1a TBBPIS, UC:

- Jlou. n-p Tomop BopucoB KpbcTeBuu mokpruBa MUHMMATHHUTE HAIMOHAIHH
M3MCKBAaHMS 3a 3aeMaHe Ha akaJeMM4HA UIBKHOCT ,mpodecop” B ITH.3
MxoHOMUKA, KAKTO ¥ JOIBIHUTEIHUTE U3UCKBAHUS, NIPEIBUAEHH B Wi 129,
an. 2 ot [IPAC B CA ,,I.A.IlenoB - CBHIIOB.

- Tomop bopucos KpbcTeBuy € yueH u npernogaBares ¢ MHUPOKa U3BECTHOCT U
HEOCIIOPUM aBTOPUTET B aKaJIEMUYHHUTE CPEIH. ’



- Toif nMa cepro3eH KanalyuTeT KaTo YUeH U MpenojaBarell U Ou CIIOMOTHaT 3a
U3UraHe aBTOpuTeTa Ha Kareapa ,Mapkertunr” u CA , JI.A.Llenos*“ -
CBu10B, y HaC U B 4yxOuHa.

3akirouenune. C yOeeHOCT M3pa3sBaM CTAHOBHUINETO CH, Y€ 0. A-p Tonop
bopucoB KpbcTeBud uMa HEOOXOAMMUTE KauyecTBA U IOCTIKEHHMS 3a Ja 3aeMe
akagemuyHara AnexHOCT ,JIPOPECOP” nHa Cromancka akamemus ,,JI.A.IleHos* -
CBULIOB 10 HayyHa CHENMATHOCT MapkeTunr. B Tasu Bpb3ka cH HO3BONSIBaM ja
npeanoxka Ha yBaxaemMoTo Hayuno xypm um DakynareTHus chBeT Ipu (aKysireT
»MEHMIDKMBHT ¥ MapkeTuHr” Ha CromaHcka akagemus ,,J].A.lleHoB* - CBUINOB aa
o100pu kanauaatypara Ha Jon. a-p Tomop Bopucos KpbeTeBuu 3a 3aemaHe Ha
akazemMu4Hata J1bxHocT , JIPOPECOP” no ,,MapkeTunr”.

(@3:37111():! nou. a-p Msan MapquCKHf
17.05.2023 r.
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OPPINION

Prepared by Assoc. prof. IVAN RASHKOV MARCHEVSKI PhD., Department
of "Marketing" at the D. A. Tsenov Academy of Economics - Svishtov, habilitated in
the scientific specialty "Marketing".

1. Basis for writing the opinion

The opinion was prepared in my capacity as a member of the Scientific Jury,
determined by Order No. 336 of 24.04.2023 of the Rector of the D. A. Tsenov Academy
of Economics - Svishtov and Decision of the first meeting of the Scientific Jury dated
11.05.2023. to determine reviewers for the competition.

In writing the opinion, the following were observed: ZRAS in the Republic of
Bulgaria (art. 2b, paragraphs 2 and 3) Regulations for the implementation of ZRASRB
(art. 1a, paragraphs 1 and 2 and application by scientific fields and professional areas),
Regulations for the development of the academic staff of the SA "D.A. Tsenov" (art.
129, para. 2) and the sample structure regarding the form and content of an "opinion"
developed by a member of the scientific jury for occupying the academic position of
"professor” in the D. A. Tsenov Academy of Economics - Svishtov.

2. The candidates

In the competition for the academic position of PROFESSOR at the D.A. Tsenov
Academy of Economics - Svishtov, in the field of higher education 3. Social, economic
and legal sciences, professional direction 3.8. Economics, scientific specialty
Marketing, for the needs of the "Marketing" department of D. A. Tsenov Academy of
Economics - Svishtov ("State Gazette", issue 21 of 07.03.2023) one candidate
participated: Assoc. prof. Todor Borisov Krastevich, PhD.

3. Fulfillment of the minimum national requirements under Art. 2b, para. 2
and 3 and the requirements under Art. 2b, para. 5 of ZRASRB

The information provided by Assoc. Prof. Krastevich gives me a reason to claim
that he meets the minimum national requirements for occupying the academic position
"Professor" in professional direction 3.8. Economics (Table 1).

Table 1. Degree of fulfillment of the minimum national requirements for the
occupation of the academic position "Professor" in professional direction 3.8.
Economics (reference 99)

Professor :
G f (minimum Faints or
Jroup o INDICATORS . the
indicators required .
: candidate
points)
A Indicator 1: Dissertation work for the award of the educational 50 50
and scientific degree "doctor"
b Indicator 2: Dissertation work for the award of the scientific - 0
degree "Doctor of Sciences"




B Indicator 3: Habilitation work - monograph 100 100
T Sum of indicators from 4 to 10 200 519,58
pil Sum of'indicators from 11 to 13 100 1885
E Sum of indicators from 14 to 21 100 795

With a required minimum of 550 points for legitimate participation in the
competition, Assoc. Prof. Todor Krastevich has provided evidence of scientific
production and activities, forming 3,350 points, and in none of the indicators his points
are less than the minimum required. This makes his participation in the contest
legitimate.

4. Personal characteristics of the candidate

From the CV provided, it is clear that Todor Borisov Krastevich completed his
higher education at VFSI "D.A. Tsenov" — Svishtov (currently D.A. Tsenov Academy
of Economics) in 1990, with the qualification "Master of Economics and Industrial
Management".

Todor Krastevich holds the PhD degree in marketing, acquired in 1997, on the
basis of a successfully defended dissertation on the topic "Methodical aspects of
strategic product positioning". This fact is certified by the Diploma from VAK - Sofia
No. 24634 dated 04.04.1997, attached to the competition documents (reference 04).

Since 04/09/1999, Todor Borisov Krastevich holds the academic position of
"Associate Professor" in the Department of "Marketing" at D.A.Tsenov Academy of
Economics. This fact is certified by VAK Certificate No. 19 569 dated 09.04.1999
(reference 04) and Certificate of internship in the specialty (reference - 10).

Assoc. Prof. Todor Krastevich has a number of additional qualifications. He was
a DAAD Fellow, Carl Duisberg Gesellschaft e. V. and IHK — Germany, as the
mentioned grants are for post-doctorate specializations; holds the qualifications: Master
of Business Training and Certified expert and auditor of quality management systems
(ISO 9000), as well as 22 certificates of professional qualification in the field of
predictive modeling, digital marketing, market forecasting, the use of specialized
software for the analysis of big data and others (references: 02 — CV and 22).

The whole teaching career of Todor Krastevich has been connected with the
"Marketing" department of the D.A. Tsenov Academy of Economics. He started as an
assistant in the Department of Planning in 1990, successively passed through the
academic positions of senior assistant and chief assistant, and from January 1999 until
now he worked as an Associate professor at the Department of Marketing (reference 02
- CV) and Certificate of internship in the specialty (reference - 10).

Assoc. Prof. Krastevich has rich managerial and administrative experience. In
addition to his teaching commitments, he has held the following positions: Head of the



"Marketing" department at D.A. Tsenov Academy of Economics from 2007 to April
2020; Deputy Rector for research and project activities of the D.A. Tsenov Academy of
Economics (February 2016 - February 2020); Director of the Center for Professional
Training (2005 —2011) and of the Center for Postgraduate and Optional Training (2005
— 2011) at D.A. Tsenov Academy of Economics; Coordinator of the "Educational
Marketing" office (1999 - 2003).

It should be noted that during the period September 2016 - February 2020, Assoc.
Prof. Krastevich was also a member of the Standing Committee on Economic Sciences
and Management at NEAA (reference 02 - CV).

He is a member of the editorial board of the economic magazine Economic archive.

5. Quantitative and qualitative assessment of the candidate's educational and
teaching work

Quantitative assessment of the candidate's academic work

The documents provided in connection with the competition give me a reason for
the following findings:

1. Assoc. Prof. Krastevich holds the academic position of "Associate professor”
in the Department of "Marketing" of D.A. Tsenov Academy of Economics
since 1999 (23 years in total), which significantly exceeds the minimum
requirements provided for in Art. 129, para. 2 item 3 of PRAS in the D.A.
Tsenov Academy of Economics (reference - 10).

2. As a lecturer at the D.A. Tsenov Academy of Economics, assoc. prof.
Krastevich has a sufficient amount of teaching load. For the four years
preceding the competition, he has an academic workload that significantly
exceeds the normative in the curent academic year: in the academic year
2018/19 — 474 hours (237% completion rate), in the academic year 2019/20 —
342 hours (171%), in the academic year 2020/21 — creative leave and in the
academic year 2021/22 — 852 hours (170 %) (reference — 09).

3. Assoc. Prof. Krastevich is the author of 5 textbooks, in 2 of which he is
independent author, with a total volume of 1,160 pages and 6 textbooks (2 as
independent author) with a total volume of 2,024 pages, intended for students
in the "Bachelor” and “Master” degree, as well as for postgraduates’ students
(reference - 18).

4. Assoc. Prof. Krastevich had been a scientific supervisor of 7 successfully
defended doctoral students, some of which are well known scientists and
teachers at present. On this criterion, the minimum requirements stipulated in
Art. 129, para. 2, item 5 of PRAS in D.A. Tsenov Academy of Economics
(reference - 22) are covered.

Qualitative assessment of the candidate's academic work

Acquaintance with the portfolio of disciplines taught by Assoc. Prof. Krastevich
shows a clear interest in innovation and cutting-edge topics in marketing. Over the years,



Assoc. Prof. Krastevich has developed (independently or in co-authorship) and taught
at D.A. Tsenov Academy of Economics and other Bulgarian universities the courses
on: Basics of Marketing, Marketing Research Part II, Empirical Research Methods,
Pricing Policy and Marketing Analytics (with R and Alteryx) intended for students in
"Bachelor" degree and Marketing Engineering, Data mining, Empirical marketing
research, Media planning, Marketing practicum with MARKSTRAT, Predictive
analysis (with Python), Digital branding, Digital marketing, Sérvice Marketing and
Digital Marketing in the Service Sector, intended for Master degree students (reference
19 ' !

Assoc. Prof. Krastevich is one of the founders of the Department of Marketing at
D.A. Tsenov Academy of Economics, he worked actively for the creation of the
bachelor degree "Marketing" at D.A. Tsenov Academy of Economics, as well as the
master's  programs: "Marketing", "Marketing Communications', 'Marketing
Management' and 'Digital Marketing'.

Conclusion. Based on the materials provided, it can be concluded that the achievements
in the field of educational and teaching of the candidate for the competition, Assoc. prof.
Todor Borisov Krastevich fully meet the requirements for a lecturer holding the
academic position of "Professor".

6. Quantitative and qualitative assessment of the candidate's research and
research activities

Quantitative assessment of the candidate's research activity

Prof. Krastevich’ scientific interests are in the field of predictive modeling of
consumer choice, product positioning, the use of quantitative methods in marketing,
marketing research, pricing, digital marketing, the use of big data in marketing etc.

In the competition documents, Assoc. Prof. Krastevich has provided information
on the presence of significant scientific output. Only for this competition, the provided
titles are 39, six of which are in a foreign language, with a total volume of 1,395 standard
pages (table 2).

Table 2 Quantitative parameters of the scientific production of Assoc. Prof. Krastevich,
presented for the participation in the competition

Type of publication No. Pages
1. | Monographs 2 317
2. | Studies published in journals indexed in SCOPUS and WoS 3 100
3. | Studies published in peer-reviewed journals or published in edited | 15 589
collective volumes but nod indexed in SCOPUS and WoS
4. | Articles and reports published in non-refereed peer-reviewed | 15 179
journals or published in edited collective volumes
5. | Chapters of collective monographs 4 210
TOTAL 39 1395




Their structural analysis shows a predominant share of more serious research -
monographs and studies. The candidate has indicated 2 independent (total volume of
317 pages) and 4 collective monographs (participation with independent chapters - total
of 210 pages), 18 studies (689 pages) and 15 articles and reports (179 pages). It should
be noted that 3 of the studies were published in journals indexed in world-renowned
databases with scientific information (SCOPUS and WoS), which exceeds the minimum
requirements laid down in Art. 129, para. 2, item 7 of PRAS in D.A. Tsenov Academy
of Economics.

My general impression is that Assoc. Prof. Krastevich’ scientific output is serious
and significantly exceeds in terms of volume the requirements laid down in the
regulations concerning the current competition.

Qualitative assessment of the candidate's research activity

Thematically, all of Assoc. Prof. Krastevich's publications are in the field of
marketing. Specifically: pricing, consumer behavior, position analysis and targeting,
predictive modeling, use of big data in marketing, modern software solutions with
marketing applications, quantitative methods in marketing.

The habilitation work of the candidate is the monograph titled "Price Analytics
with R" It’s published in 2022 and has a volume of 200 pages. In the paper are
systemized concepts, methods and tools for their practical application in an open source
software environment for data analysis and statistical calculations. The author's main
goal, which I believe has been achieved, is to convince those involved in pricing at the
company that: "instead of relying on instinct, guesswork, and/or naive mental models,
marketing pricing should be data-driven." The great merit of the research is that it not
only proves "why" this approach is more correct, but also shows "how" it can be
implemented in practice. Topics arising from the fundamental theory of pricing for
marketing but amenable to empirical evaluation are covered, such as price awareness,
price elasticity, willingness to pay and the price response function, price optimization,
and selected issues of price differentiation and personalized pricing. Another important
merit of the monograph is the successful combination of theoretical statements with
practical solutions realized through modern software tools. The research is of high
quality and fully corresponds to the theme of the competition.

The second Prof. Krastevich’ monographic work - "Analysis of the market basket
with R" (2021, 117 pages) also deserves a high evaluation. Approaches, algorithms,
techniques and procedures for the analysis of the market basket with data from sales
transactions are studied on it, again through the programming language R. And in this
publication, Assoc. Prof. Krastevich asserts his point of view that marketing decisions
should be made on the basis of real market data.

In addition to the mentioned monographs, the candidate's developments
dedicated to consumer choice studying and predicting and estimating the probability of
purchase are of particular interest (publications I'7-3, I'7-7, I'7-14, I'7-15, 1'8-2, 1'9-2,
[9- 5, D9-6, D9-10, D9-13, D9-15, D10-1, D10-2, D10-3, from the author's list), those
with a focus on price optimization (D7-2, D7 -8, D7-12 and D9-7) and the publications



exploring the possibilities of increasing the effectiveness of direct marketing programs
in a digital environment (publications D7-4, D8-3 and D9-9).

In all his works, the author demonstrates a good knowledge of modern research
in the field of marketing and data analysis and the ability to find practical solutions based
on theoretical propositions. The candidate's scientific research is supported by
appropriate empirical analysis, proving the theoretical conclusions and generalizations.

Another fact that makes an impression is that many of Assoc. prof. Krastevich’
publications are collective research on related problems, which is a prerequisite for
building a scientific group/school.

Regarding the materials submitted for review, I found no evidence of plagiarism.

Conclusion. The general impression of the research activity of Assoc. prof. Todor
Borisov Krastevich is that he has serious scientific achievements, which, as topics, fit
into the profile of the competition - marketing. The quantitative parameters of his
scientific production significantly exceed the requirements laid down in Art. 2b, para. 2
and 3 of ZRASRB and PPZRASRB (Appendix to Art. 1a, para. 1), and the quality fully
corresponds to the established standards for the field. This gives me a reason to give a
positive assessment of the candidate's research activity.

7. Scientific contributions of the candidate

Acquainting myself with the works of Assoc. Prof. Krastevich and my personal
impressions of some of his researches give me reason to assume that the contributions
indicated by him correctly and objectively reflect the results of his scientific work and
achievements. Prof. Krastevich’s scientific contributions are multifaceted, but in general
they can be systematized in two directions.

First, development of marketing theory through:

- Introducing the data-driven approach in marketing (found in all of the
candidate's publications).

- Imposing the analytical approach in making price decisions, which is a
poorly researched area in the marketing literature (monographic work and
publications G7-2, G7-8, G7-12 and G9-7).

- Development of models (empirical verification of existing ones and
proposal of new ones) for explaining and predicting consumer choice (G7-
3, G7-7, G7-14, G8-2, G9-2, G9-5, G9-6, D9-13, D9-15, D10-1, D10-2,
D10-3).

- Use of big data science tools in supporting marketing decisions (G4-1, G7-
1, G7-4, G7-6, G8-1, G8-3, G9-1, G9-4, G9-9)

Second, development of marketing management toolkit in the following areas:



— Adapting and testing different methodologies for measuring customer
preferences and predicting consumer choice (G9-13, G9-10, G9-6, G9-2,
G9-6, G7-4, G7-6).

— Development and testing of various ways for using open source software in
solving problems related to price optimization, forecasting the market
diffusion of durable goods and the optimal retargeting of users with specific
characteristics (B1, D7-1, D7 -2, D7-3, D7-8, D7-9 and D10-3).

— Testing of models with application in marketing management in a specific
product-market context — marketing of educational services. Specifically,
assessment of needs for educational services, management of relationships
with students and measurement, evaluation and monitoring of the individual
qualification profile of the student - KVABAR-S methodology (G7-10, G7-
11, G9-11, G9-12, G9 -14).

8. Academic reputation of the candidate

My impressions of our long-term joint work with Assoc. prof.r Krastevich give
me reason to say that he is an well-known name for those who works in the field of
marketing. He enjoys the respect and esteem of all colleagues studying marketing. From
a formal point of view, the data provided show that his publications have almost 200
citations, 5 of which are in journals indexed in the SCOPUS and WoS databases, 172
citations in monographs and peer-reviewed journals and 18 citations in non-refereed
peer-reviewed journals (Ref. 13). According to data from Goggle Scholar, Prof.
Krastevich has a Hirsch index (h-index) of 2.

9. Critical notes and recommendations

I have no critical notes and recommendations for the work of Assoc. Prof.
Krastevich. I wish him to keep alive his research interest, openness to new developments
in marketing science and dedication to work.

Summary assessment

Everything stated up to this point and my immediate impressions of the candidate
give me reason to assert that:

- Assoc. Prof. Todor Borisov Krastevich Ph.D. meets the minimum national
requirements for occupying the academic position "professor" in PN.3
Economics, as well as the additional requirements provided for in art. 129,
para. 2 from PRAS in D.A. Tsenov Academy of Economics - Svishtov.

- Todor Borisov Krastevich is a scientist and lecturer with wide fame and
indisputable authority in academic circles.



- He has serious capacity as a scientist and teacher and would help to raise the
authority of the "Marketing" department and D.A. Tsenov Academy of
Economics - Svishtov, in our country and abroad.

Conclusion. With conviction, I express my opinion that Associate Professor Dr. Todor
Borisov Krastevich has the necessary qualities and achievements to occupy the
academic position of "PROFESSOR" at the D.A. Tsenov Academy of Economics -
Svishtov, majoring in Marketing. In this regard, I take the liberty of proposing to the
respected Scientific Jury and the Faculty Council at the "Management and Marketing"
Faculty of the "D.A. Tsenov Academy of Economics - Svishtov to approve the
candidacy of Associate Professor Todor Borisov Krastevich PhD for the academic
position "PROFESSOR" in "Marketing".

Svishtov Assoc. prof Ivan Marchevski/ﬂé
G
May 17th 2023



